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ETHICS AND THE ENVIRONMENT HAVE ALWAYS BEEN IMPORTANT ISSUES FOR JAMES 
HARVEST SPORTSWEAR, AND THE GROUP CLOSELY MONITORS HOW SUPPLIERS TREAT 
THEIR EMPLOYEES AS WELL AS ISSUES RELATING TO THE ENVIRONMENT.

SOCIAL CODE OF CONDUCT
has a responsibility to ensure that its own operations and those of its suppliers respect the 
legal requirements in various countries as well as international organisations’ views of basic 
rights. The Group’s Code of Conduct is applied to all factories that are involved in the production 
of James Harvest Sportswear’s products. While the Group is aware of the different legal and 
cultural conditions under which factories operate all around the world, this Code of Conduct 
defines basic requirements that all factories must comply with in order to do business with 
James Harvest Sportswear.
The Code of Conduct is an agreement that the Group’s suppliers commit to observing, and 
prescribes, among other things, that the supplier must comply with legal requirements and 
provide the Group with full access to factories and data for evaluation of the supplier’s compli-
ance with the rules. The Code of Conduct further includes, inter alia, bans on child labour and 
discrimination, requirements for basic working conditions, the right to freely organize trade 
unions, payment of minimum wage and overtime pay, and limits on hours of work. Since 2008, 
the New Wave Group has been a member of the Fair Labor Association (FLA, see www.fair-
labor. org) which is an international that works to improve the social situation and working 
conditions in production countries and is a model for the future. The FLA’s code of conduct, to 
which James Harvest Sportswear has conformed its code, provides the same customer requi-
rements to all suppliers, thus making it easier to implement requirements, to institute training, 
to conduct evaluation and audits, and for the supplier to comply.

DIRECT TRADE
James Harvest Sportswear’s purchasing strategy is based on purchasing directly from 
manufacturers via the Group’s own purchasing offices. Quality controllers and Code of 
Conduct staff from the Group are on site at the factory, which is a prerequisite for the crea-
tion of an effective management system for environmental work and the Code of Conduct. 
Although the basic requirement of a supplier is total access and transparency, this is some-
times difficult to achieve because there are so many different stages in the production 
chain. However, James Harvest Sportswear’s substantial local presence gives the Group 
good control over all aspects of production, particularly social responsibility.

CODE OF CONDUCT ORGANISATION
The Group’s Code of Conduct organisation is led from our head purchasing office in 
Shanghai, andcurrently employs a total of eight people working full time among the 4 
liaison offices. The Group also has over 30 trained quality controllers throughout Asia who 
conduct “visual inspections” at the factories, in some cases daily. In total, James Harvest 
Sportswear conducts nearly 300 full inspections and more than 1,500 visual inspections 
each year.

CONTINUOUS IMPROVEMENTS
The Group’s supplier strategy is to create long-term relationships while maintaining a 
minimal number of key suppliers, thus enabling the Group’s recognition as a large and 
important customer and the benefits that come with such distinction. As part of its strategy, 
James Harvest Sportswear strives to work with its suppliers to improve and develop within 

the Code of Conduct requirements. To this end, the Group uses announced and unannoun-
ced inspections by COC staff, regular visual checks by quality controllers, independent 
audits by FLA, as well as training seminars by local NGOs.
Such constant evaluations and training provide James Harvest Sportswear with the ability 
to identify potential pitfalls before they happen. Even in the instances when faults are iden-
tified, the Group’s strategy allows it to isolate the issue and develop a remediation plan to 
bring the supplier back to an acceptable position within a reasonable timeframe—usually 
1-3 months--rather than immediately terminating a supplier. Through such means, James 
Harvest Sportswear can achieve the highest possible compliance of the Group’s strict 
minimum requirements while at the same time making significant social advancements in 
the production countries.

THE ENVIRONMENT
James Harvest Sportswear recognizes how closely connected its business activities are to 
local and global environmental issues. To this end, the Group is actively engaged in “green 
management,” an effort to reduce environmental threats through implementation of busi-
ness plans that incorporate environmental considerations. Specifically, James Harvest 
Sportswear is developing plans for Transportation, Eco-friendly offices, Packaging, 
Chemical use, and ‘Green’ production.
Transportation & Logistics: Developing and using the cleanest and most efficient transport 
operations is a significant concern to James Harvest Sportswear. We work with some of the 
largest transportation companies in the market, all of which have environmental program-
mes in place for their operations. An evaluation of these programmes is an important 
element of the procurement process for freight services. In order to reduce the impact 
on the environment, the Group consolidates as much as possible of its Asian transport 
operations between the various companies. In addition, James Harvest Sportswear has 
joined “Clean Shipping,” an attempt to pressure shipping companies to use cleaner vessels. 
The Group also strives to minimize its use of air transport, a source of great impact on the 
environment, for only the most essential needs. 
Eco-friendly offices: James Harvest Sportswear strive to reduce the consumption of water, 
electricity and paper, to eliminate waste, and to ensure hazardous materials are disposed 
of properly. 
Packaging: Production units are using recycled materials such as plastic bags and card-
board cartons for shipping product as well as reducing and eliminating unnecessary 
packing material. 
Chemical use: Quality control visual inspections allow James Harvest Sportswear to 
maintain strict control over the chemical substances used in and for its products. We are 
committed to taking steps to reduce, substitute and eliminate chemical substances that are 
harmful to the environment. 
Green production: James Harvest Sportswear is developing sustainable products using 
new materials such as organic cotton and recycled fabric. The Group also imposes strict 
requirements on its suppliers to use humane treatment on animals including but not limited 
to certification against plucking feathers from live birds. 
In addition to developing environmental business plans, the Group strives to achieve envi-
ronmental awareness through close collaboration with suppliers. 
The Group’s Code of Conduct defines requirements for environmental issues including but 
not limited to water treatment, waste management and chemical handling. Suppliers must 
also comply with the chemical restrictions defined in the chemicals guide issued by the 
Textile Importers Association in Sweden, as well as the prevailing rules in the EU and the 
USA in respect of such matters as the use of virgin raw materials, emissions of “unnatural” 
material, waste, emissions to air, energy consumption and consumption of fresh water. 
Further, products are tested regularly in the Group’s own laboratories in Asia or at inde-
pendent testing institutes in order to guarantee that suppliers are complying with the 
company’s rules and restrictions. The total of these efforts represent a framework for the 
Group’s global activities to minimize the company’s environmental impact..



Why corporate identity clothing?
Corporate identity clothing is about creating a coherent 
profile, an image of your company that is consistent. Use 
profile clothing as a part of your company’s long-term profi-
ling work.  

Use it....
             ....as gifts
Ensure your employees are dressed in attractive clothes in 
which they are also happy wearing in their free time. Gifts 
that are given to external partners or to customers can open 
or develop existing relationships.

...to build team-spirit
Profile clothing creates a natural feeling of belonging, a 
“we-feeling” that contributes to your team reaching “unpre-
cedented heights”. 

...when functionality is in focus
Special occasions crave special clothing. Select clothes 
that not only boost your profile but also contribute to 
performance. 

...as merchandise
Capitalise on your brand and sell merchandise products with 
your logo.

...to build your brand
Allow profile clothing to serve as one of your brand recogni-
tion and attention grabbing tools and see your brand grow. 

Regardless of the purpose with your corporate identity 
clothing, make sure you select clothes with such a quality 
that your corporate image is strengthened and not the other 
way around. The clothes should on top of that be up to date 
when it comes to style and colours so the user feels dressed 
and not ”dressed out”.  

Le vêtement de marque devrait refléter l’image que vous 
désirez projeter de vôtre entreprise. Ainsi, choisissez, avec 
discernement, un style qui deviendra la marque de qualité et 
de bon goût associées à vôtre commerce.

…comment utilisez vous le vêtement corporatif aujourd’hui ?
               …comme un cadeau
Assurez-vous que vos employés portent des vêtements 
sympas et qu’ils sont aussi heureux de les porter en dehors 
de leur travail.  Ces cadeaux offerts à des clients où a 
des partenaires peuvent aider à améliorer vos relations 
ensemble. 

…construire un esprit d’équipe 
Le vêtement corporatif crée un sentiment naturel 
d’appartenance, un « qui nous sommes » à vos clients.

…vise la fonction 
Les occasions particulières réclament un vêtement spécifi-
que.  Choisissez des vêtement qui non seulement projettent 
votre image mais qui permettent aussi de l’améliorer. 

…comme produit dérivé 
Capitalisez sur votre marque et commercialisez des produits 
dérivés avec votre logo.

…bâtir une marque
Faites qu’avec le vêtement identifié à votre image, on puisse 
reconnaître votre marque et que l’on y porte attention. 

Outre le choix de votre image de marque, assurez vous que 
vous avez choisi des vêtements de qualités qui vont renforcer 
votre image, et non le contraire.  Les vêtements doivent être 
au top de ce que l’on fait afin que la personne se sente habillé 
et non pas « démodée »?

responsibility 
To make you feel as safe as possible in your purchases of corpo-
rate identity clothing from James Harvest Sportswear & Printer 
Active Wear, we have prepared guidelines or code of conducts 
for our suppliers. They exist so that we can be assured that our 
products are manufactured in good working conditions.  The 
codes of conduct contain demands for among other things: 

• Work environment 
• Prohibition of child labour 
• Working hours
• Wages
• Trade union freedom

It is a growing trend for companies, while making decisions on 
their purchases of corporate clothing, that they concern them-
selves with the fundamental rights of those who produce the 
garments their co-workers will wear. We welcome these concerns 
and feel very comfortable with the measures in place protecting 
the safety and rights of those who produce our products. We have 
no hesitancy in saying to you that our products are produced in 
a safe environment, and should you wish to have more specific 
information on this please feel free to contact us for a copy of our 
Code of Conduct.

responsabilités
Afin de rendre vos achats de vêtements chez James Harvest 
Sportswear et Printer Active Wear aussi sûrs que possible, nous 
avons établi des règles et un code de conduite pour toutes nos 
usines.
Cela est fait afin que nos articles soient produits dans les meilleu-
res conditions possibles. Le code de conduite impose des exigen-
ces sur les points suivants : 

• Environnement du travail
• Interdiction du travail des enfants 
• Horaires de travail
• Salaires
• Liberté sur les accords commerciaux  

Nous sommes heureux de déclarer qu’il est de plus en plus 
important de montrer à nos clients, que nous suivons les exigen-
ces des différents pays dans le respect des droits fondamentaux 
et sous l’égide des organisations internationales.
Merci de nous  contacter  pour plus amples infos sur le code de 
bonne conduite. 



TECHNIQUES D’APPLICATION
La Sérigraphie
La plus simple et dans la plupart des cas, la meilleure solution 
pour l’impression de Tee shirts ou de Sweatshirst .  

Le transfert
Alors que la sérigraphie est directement réalisée sur le vête-
ment, le transfert est d’abord imprimé sur une feuille et ensuite 
posé à l’aide d’une presse sur le vêtement. 

La broderie 
La broderie est permanente et est plus qualitative. Les vête-
ments sont brodés individuellement, ce qui signifie que chaque 
article peut être personnalisé. 

Ecussons
Le principe est le même que la broderie mais au lieu de brôder 
directement le vêtement, on brode le logo sur une pièce de tissu 
qui est ensuite cousue ou poséee à chaud sur le vêtement. 

Gaufrage
L’ embossing est une méthode de marquage en relief en 3 
dimensions, réalisée directement sur le vêtement avec une 
presse. Ce moyen permet un marquage discret et de qualité.

Vignette tissee
Si la commande contient plusieurs articles, il est parfois préfé-
rable de réaliser une étiquette tissée qui en comparaison à une 
broderie est moins onéreuse et offre la possibilité de réaliser 
des logos aux détails très fins.

La duree de vie du vêtement dépend de l’attention que vous lui 
apportez. Si les intsructions de lavage sont respectées ils dure-
ront plus longtemps. Pour connaitre les conditions de lavage, 
connectez vous sur :

www.james-harvest.ca

•	 Tous les logos et/ou James Harvest Sportswear logos sont pour fins illustratives 
seulement, les produits sont vendus sans logos.
•	 Pour de raisons d’impression, il peut exister une différence entre les couleurs  
de la photo et le vêtement en réel. Cela peut aussi apparâitre entre une photo de mise 
en situation et la photo du vêtement en lui même. Dans ce cas, il est préférable de se 
réferer à la photo de l’article.
•	 Nous vous confirmons de possibles erreurs d’impression.

Application techniques
Screen print
The easiest and in many instances the best printing technique, 
used mainly for T-shirts and sweatshirts. Printing is carried out 
directly onto the garment.

Transfer print
Screen-printing is carried out directly onto the garment, while 
transfer printing is performed using a carrier, which is then 
ironed onto the garment.

Embroidery
Embroidery is durable and often perceived as exclusive. 
Garments are individually embroidered which means that each 
garment can be customised.

Embroidered labels
The idea behind this is the same as for embroidery but instead 
of embroidering directly onto the garment the design is embroi-
dered onto a carrier which is then sewn or ironed onto the 
garment.

Embossing
Embossing is a method that punches the print onto the fabric 
three-dimensionally. The effect is discreet and exclusive.

Woven labels
If you are ordering many items, a woven label is often cheaper 
than direct embroidery or an embroidered label. Compared to 
embroidery, woven labels can produce finer detail and smaller 
letters. The labels are sewn or ironed onto the garment in the 
same way as an embroidered label.

The life of your clothes is affected by how well you care for them. 
If garments are washed as indicated, they will last longer. For 
washing instructions go to: 

www.james-harvest.ca

•	 All logos and/or James Harvest Sportswear Logos  are for image purposes only, 
prducts are sold blank.
•	 Colour differences between the photo and the actual garment may arise due to 
photo technical reasons. There might also be differences between an imagepicture 
and a product picture of the same garment. In these cases please refer to the product 
pictures in the first instance.
•	 E. & O. E.
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A
ll prices on “P

” • P
lease note: there is an additional 10%

 charge for all XXL and XXXL sizes. 

STYLE
PA

G
E

0-125
125-250

250+
STYLE

PA
G

E
0-125

125-250
250+

A
aberdeen H

ood
Adelaide
A

kron 
A

m
erican Lady Tee

A
m

erican Tee
A

nniston Ladies H
ood

A
rchery hooded sw

eater
Aurora lady P

olo shirt
Austin  M

en Shirt
Avalon ladies tw

ill shirt S/S
B

asket
B

axter jacket
B

illiards
B

irdie Lady Stretch P
olo

B
irkdale piqué

B
oise Ladies knitted

B
oston C

ardigan
B

ouldring lady
B

rookville piqué 
B

urlington C
ardigan lady

C
anoe

C
arlisle E

/C
 Lady B

louse
C

arson
C

eline
C

hester stretch shirt
C

olfax jacket
C

ross fleece jacket
D

ellroy
D

ow
nhill jacket

Eagle M
en Stretch P

olo
East Lake
Enduro vest
Fairfield
Fastpitch hooded sw

eater
Field lady sw

eater jacket
Freeride Lady jacket
Fresno
Frisbee lady fleece jacket
G

alvin jacket
G

arland jacket
G

ladstone Lady Sw
eater

G
rifton M

en’s sw
eater

H
artline M

en’s P
olo shirt

H
eavy T-shirt L

/S
H

ighland piqué
H

illsboro tw
ill shirt S/S

H
illsdale

Jibbing M
en’s jacket

K
elton

K
endo H

eavy Jacket
Lafayette lady top s/s
Lakeport rugby shirt
Lancaster m

en fleece
Lanett lady cardigan
Largo M

en 1/2 zip
Leeds m

en’s cardigan
Long beach

Loraine Ladies v-neck
Louisiana l/s top
Low

ell M
en v-neck

Lynn Ladies Stretch Top
M

adison e/c shirt
M

arina ladies oxford shirt L
/S

M
arion ladies tw

ill shirt
M

arlin trousers
M

aryland
M

ay Ladies Stretch B
louse

M
oline hooded lady jacket

M
oline stripe hooded lady jacket

M
orton

M
uirfield jacket

N
ew

port
P

andora piqué 
P

eoria
P

inehurst jacket
P

ow
ell jacket

P
rescott hooded m

en jacket
P

rescott Stripe hooded m
en jacket

R
acing Jacket

R
ally 1/2 zip

R
aw

lins M
en P

ique
R

ipley M
en P

ique
R

oseville Ladies P
ique

San Lorenzo
Sarasota lady fleece
Sem

ora 
Shelby piqué
Skeleton softshell jacket
Slalom

 ladies jacket
Snow

board jacket
Softball
Squeeze oxford
St. A

nnes piqué
Stanw

ood E
/C

 M
en’s Shirt

Stonew
all jacket

Surf Lady P
olo pique 

Surf lady polo pique L
/S

Surf P
olo pique

Surf P
olo pique L

/S
Surf P

ro Lady P
olo P

ique
Surf P

ro P
olo P

ique
Tiffin
Trem

ont tw
ill shirt

Tyrone pullover
Valderam

a jacket
Virginia
Volleyball
W

arren
W

aterville Lady sailor jacket
W

ebster polo shirt
W

elch
W

esthope m
en’s sailor jacket

W
ilcox

W
inona lady jacket

$118.00 
$105.00 
$43.00 
$11.00 
$11.00 
$118.00 
$44.00 
$67.00 
$65.00 
$31.00 
$65.00 
$132.00 
$25.00 
$31.00 
$31.00 
$62.00 
$72.00 
$41.00 
$22.00 
$72.00 
$26.00 
$96.00 
$62.00 
$59.00 
$73.00 
$128.00 
$35.00 
$59.00 
$98.00 
$31.00 
$33.00 
$30.00 
$83.00 
$43.00 
$47.00 
$85.00 
$105.00 
$35.00 
$74.00 
$81.00 
$61.00 
$61.00 
$67.00 
$17.00 
$25.00 
$31.00 
$106.00 
$85.00 
$39.00 
$111.00 
$25.00 
$86.00 
$85.00 
$129.00 
$95.00 
$129.00 
$171.00 

$76.00 
$35.00 
$76.00 
$34.00 
$65.00 
$65.00 
$37.00 
$118.00 
$57.00 
$73.00 
$66.00 
$95.00 
$25.00 
$83.00 
$17.00 
$22.00 
$106.00 
$72.00 
$163.00 
$71.00 
$95.00 
$64.00 
$35.00 
$60.00 
$56.00 
$56.00 
$35.00 
$85.00 
$25.00 
$25.00 
$159.00 
$122.00 
$122.00 
$32.00 
$110.00 
$31.00 
$96.00 
$83.00 
$21.00 
$35.00 
$21.00 
$35.00 
$26.00 
$26.00 
$25.00 
$37.00 
$57.00 
$72.00 
$83.00 
$61.00 
$49.00 
$321.00 
$38.00 
$60.00 
$321.00 
$43.00 
$163.00 

$103.00 
$91.00 
$39.00 
$10.00 
$10.00 
$103.00 
$41.00 
$59.00 
$60.00 
$27.00 
$57.00 
$113.00 
$22.00 
$27.00 
$27.00 
$54.00 
$63.00 
$38.00 
$20.00 
$63.00 
$24.00 
$88.00 
$54.00 
$52.00 
$67.00 
$118.00 
$30.00 
$52.00 
$90.00 
$27.00 
$30.00 
$26.00 
$72.00 
$39.00 
$41.00 
$73.00 
$91.00 
$30.00 
$65.00 
$75.00 
$53.00 
$53.00 
$59.00 
$16.00 
$22.00 
$27.00 
$93.00 
$73.00 
$34.00 
$95.00 
$21.00 
$79.00 
$74.00 
$119.00 
$87.00 
$119.00 
$149.00 

$70.00 
$31.00 
$70.00 
$32.00 
$56.00 
$56.00 
$32.00 
$103.00 
$50.00 
$67.00 
$58.00 
$83.00 
$22.00 
$76.00 
$15.00 
$20.00 
$93.00 
$63.00 
$142.00 
$62.00 
$83.00 
$56.00 
$30.00 
$55.00 
$52.00 
$52.00 
$31.00 
$74.00 
$22.00 
$22.00 
$136.00 
$106.00 
$106.00 
$29.00 
$96.00 
$27.00 
$88.00 
$76.00 
$18.00 
$30.00 
$18.00 
$30.00 
$24.00 
$24.00 
$22.00 
$32.00 
$50.00 
$63.00 
$72.00 
$53.00 
$42.00 
$296.00 
$33.00 
$53.00 
$296.00 
$39.00 
$142.00 

$93.00 
$83.00 
$36.00 
$9.00 
$9.00 
$93.00 
$38.00 
$53.00 
$55.00 
$25.00 
$52.00 
$104.00 
$20.00 
$24.00 
$24.00 
$49.00 
$57.00 
$35.00 
$18.00 
$57.00 
$22.00 
$82.00 
$49.00 
$47.00 
$62.00 
$110.00 
$27.00 
$47.00 
$84.00 
$24.00 
$26.00 
$24.00 
$65.00 
$36.00 
$37.00 
$67.00 
$83.00 
$27.00 
$58.00 
$69.00 
$48.00 
$48.00 
$53.00 
$15.00 
$19.00 
$25.00 
$84.00 
$67.00 
$31.00 
$88.00 
$19.00 
$73.00 
$67.00 
$110.00 
$81.00 
$110.00 
$135.00 

$65.00 
$28.00 
$65.00 
$29.00 
$51.00 
$51.00 
$29.00 
$93.00 
$45.00 
$62.00 
$52.00 
$75.00 
$20.00 
$70.00 
$13.00 
$18.00 
$84.00 
$57.00 
$128.00 
$56.00 
$75.00 
$50.00 
$27.00 
$51.00 
$48.00 
$48.00 
$28.00 
$67.00 
$20.00 
$19.00 
$126.00 
$96.00 
$96.00 
$27.00 
$87.00 
$24.00 
$82.00 
$70.00 
$16.00 
$27.00 
$16.00 
$27.00 
$22.00 
$22.00 
$20.00 
$29.00 
$45.00 
$57.00 
$65.00 
$48.00 
$38.00 
$274.00 
$30.00 
$48.00 
$274.00 
$36.00 
$128.00 

6448301818648093442885074122232288016287434325440487854881214783676808648785052666697416425286329020305626242650

242024203838425828406262106012165260586262827877722561016848888769022346072727272707010422860368256461434463058



Mens / Homme	 XS	 S	 M	L	  XL	 XXL	
		  44	 46	 48-50	 52	 56	 60
1. Chest	 341/2	 36	 381/2	 403 /4	 44	 47
	 Poitrine
2. Waist	 301/2	 311/4	 331/2	 36	 40	 443 /4

	 Taille
3. Seat	 371/2	 391/4	 411/2	 44	 47	 501/4

	 Hanches
4. Sleeve	 231/2	 241/4	 243 /4	 251/2	 261/4	 27
	 Manches
5. Neck 	 141/2	 151/4	 153 /4	 161/4	 171/4	 18
	 Tour de cou
6. Inner leg length 	 293 /4 	 31	 311/2	 321/4	 323 /4	 323 /4	
	 Longueur de jambes

 Ladies / Femme	 XS	 S	  M	L	  XL	 XXL
		  34	 36	 38	 40	 42	 44-46
1. Chest 	 311/4	 323 /4	 341/2	 36	 371/2	 40
	 Poitrine
2. Waist 	 25	 261/4	 271/2	 29	 301/2	 323 /4

	 Taille
3. Seat 	 351/4	 361/2	 371/2	 383 /4	 40	 421/4

	 Hanches
4. Sleeve 	 223 /4	 23	 231/2	 24	 241/4	 241/2

	 Manches
5. Neck 	 141/2	 15	 151/4	 151/2	 16	 161/2

	 Tour de cou
6. Inner leg length 	 301/4 	 301/2	 31	 311/4	 313 /4	 321/4

	 Longueur de jambes

BODY MEASUREMENTS
TABLEAU DE MESURE

Please note: we recommend the use of sizing samples in order to ensure 
the most accurate sizing for our styles.
Veuillez noter: afin de vous assurer de la plus exacte mesure des tailles 
de notre collection nous vous recommendons fortement d’utiliser des 
echantillons de tailles.

Aaberdeen Hood 64
Adelaide 48
Akron 30
American Lady Tee 18
American Tee 18
Anniston Ladies Hood 64
Archery hooded sweater 80
Aurora lady Polo shirt 9
Austin Men Shirt 34
Avalon ladies twill shirt S/S 42
Basket 88
Baxter jacket 50
Billiards 74
Birdie Lady Stretch Polo 12
Birkdale piqué 22
Boise Ladies knitted 32
Boston Cardigan 28
Bouldring lady 80
Brookville piqué 16
Burlington Cardigan lady 28
Canoe 74
Carlisle E/C Lady Blouse 34
Carson 32
Celine 54
Chester stretch shirt 40
Colfax jacket 48
Cross fleece jacket 78
Dellroy 54
Downhill jacket 88
Eagle Men Stretch Polo 12
East Lake 14
Enduro vest 78
Fairfield 36
Fastpitch hooded sweater 76
Field lady sweater jacket 80
Freeride Lady jacket 86
Fresno 48
Frisbee lady fleece jacket 78
Galvin jacket 50
Garland jacket 52
Gladstone Lady Sweater 66
Grifton Men's sweater 66
Hartline Men's Polo shirt 9
Heavy T-shirt L/S 74

Highland piqué 16
Hillsboro twill shirt S/S 42
Hillsdale 52
Jibbing Men's jacket 86
Kelton 32
Kendo Heavy Jacket 90
Lafayette lady top s/s 20
Lakeport rugby shirt 30
Lancaster men fleece 56
Lanett lady cardigan 26
Largo Men 1/2 zip 24
Leeds men's cardigan 26
Long Beach 50
Loraine Ladies v-neck 24
Louisiana l/s top 20
Lowell Men v-neck 24
Lynn Ladies Stretch Top 20
Madison e/c shirt 38
Marina ladies oxford shirt L/S 38
Marion ladies twill shirt 42
Marlin trousers 58
Maryland 28
May Ladies Stretch Blouse 40
Moline hooded lady jacket 62
Moline stripe hooded lady jacket 62
Morton 10
Muirfield jacket 60
Newport 12
Pandora piqué 16
Peoria 52
Pinehurst jacket 60
Powell jacket 58
Prescott hooded men jacket 62
Prescott Stripe hooded men jacket 62
Racing Jacket 82
Rally 1/2 zip 78
Rawlins Men Pique 7
Ripley Men Pique 7
Roseville Ladies Pique 7
San Lorenzo 22
Sarasota lady fleece 56
Semora 10
Shelby piqué 16
Skeleton softshell jacket 84

Slalom ladies jacket 88
Snowboard jacket 88
Softball 76
Squeeze oxford 90
St. Annes piqué 22
Stanwood E/C Men's Shirt 34
Stonewall jacket 60
Surf Lady Polo pique 72
Surf lady polo pique L/S 72
Surf Polo pique 72
Surf Polo pique L/S 72
Surf Pro Lady Polo Pique 70
Surf Pro Polo Pique 70
Tiffin 10
Tremont twill shirt 42
Tyrone pullover 28
Valderama jacket 60
Virginia 36
Volleyball 82
Warren 56
Waterville Lady sailor jacket 46
Webster polo shirt 14
Welch 34
Westhope men's sailor jacket 46
Wilcox 30
Winona lady jacket 58

Symbols

Womens Cut	
Modèle femme 	

Wide Size Range	
Tailles 	

Wind Proof	
Imperméable 
au vent 	

Wind Resistant	
Coupe-vent 	

Water Proof	
Imperméable	

Water Resistant	
Déperlant 	

New Style	
Nouveau modèle 	 NEW




